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May 8, 2000

Adam Krinsky, Esq.
Legal Advisor to

the Honorable Gloria Tristani
Room 8 C 302
The Federal Communications Commission
445 12th Street, S.W.
Washington, D.C. 20554

RECEIVED

MAY 12 2000

fl!DefW. COMMlNCATIOHI~
(IfQ OfTIt!...,

Re: The Northpoint proposal

Dear Adam:

It was a great pleasure to meet you and to have an opportunity to visit with you on
a matter of serious import to people throughout our entire nation!

Enclosed is a copy of an editorial which appeared in Broadcasting & Cable on
May 1. The piece, "Somebody call a spectrum cop" says it all! The closing
sentence represents the center of our concern:

Incumbent operators should not be protected from competition, but
they must be protected from interference.

Kindly call upon us, Adam, if there are questions or ifwe can be of service in any
way, whatsoever.

All good wishes and much gratitude!

Very sincerely,

Ward L. Quaal

WLQ:ams

Enclosure
cc: Mr. Andrew R. Paul

Marvin Rosenberg, Esq.
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Here's something new for broadcasters and their Washington representatives to
worry about: online privacy. As TV and radio stations move onto the Web, they
are collecting personal information on the thousands who visit their sites.

As any marketer will tell you, such data has value. Stations can use it them
selves or sell it to others. But as the broadcasters' databases grow, so does public
concern about how information acquired from Web surfing is being used and
disseminated. That concern has already translated into congressional hearings
and regulatory legislation. Although Congress has passed a law protecting chil
dren's online privacy, it seems to be willing to wait and see if efforts at self-reg
ulation prove sufficient to protect adults. All it takes, however, is a few sensa
tional headlines about privacy abuse to kick the lawmakers into high gear.

Not long ago, broadcasters could have napped through this debate. But most
are now dotcoms or will be. They may not want to engage in the politics, but
they ought to avoid becoming one of those sensational headlines.

At the NAB convention, National Telecommunications and Information
Administration head Greg Rohde told broadcasters that his quick Web survey
turned up more than 1,000 station-owned sites collecting personal information
for "loyal listener clubs" with no apparent privacy policy. "It seems to make
good business sense for anyone doing business on the Web to adopt and imple
ment a full privacy policy that is easy to understand," he noted. "It seems to me
that visitors should know what data is being collected and for what purpose."

Good advice. What broadcasters don't need to be told is that failure at self
regulation can quickly lead to government regulation.

COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE
•

Content rules!

Aprivate matter

It's d6ja vu all over again, all over again. First there were the battling multipath
interference studies of 8-VSB reception, then there were the battling interfer
ence studies over low-power PM's effect on existing service. Now there is the
fight between terrestrial broadcaster Northpoint and DBS companies EchoStar
and DirecTV, which may come down to battling interference studies.

Northpoint, which started out as a local-into-Iocal service, has expanded its
worldview and now plans to offer a service analogous to DBS or cable, with
local channels, a host of programming services and Internet access. The rub: It
wants to operate in the DBS band. Enter fierce competitors DirecTV and
EchoStar, suddenly made allies by the threat. The key, for us, is the nature of
that threat. As we said of the low-power PM debate, to the degree the incum
bents are simply trying to protect their turf from competition, they must fight
alone. But in a world where sharp pictures and great sound are keys to being
competitive, interference is a serious concern. The FCC is obligated to make an
independent determination of how well founded that concern is.

Incumbent operators should not be protected from competition, but they must
be protected from interference.

Somebody call a spectrum cop

Affiliates may be losing exclusivity on network programming, but the networks
aren't about to lose their grip on it. NBC has locked up Law & Order for an
almost unheard-of five more years and has given multiyear commitments to
spin-off Special Victims Unit and ER, the last with no guarantee the cast will
remain intact. Why the long-term commitments? Delivery mechanisms are mul
tiplying, and competition for content is getting fierce.

Affiliates should be: 1) Glad the network locked up some marquee programs;
2) Forewarned by the recent Pax TV and NBCx announcements that they can no
longer expect exclusivity, despite the turnaround on Tom Brokaw; and 3) Fore
armed with plans to boost their own exclusive local content.
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